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na Beach, Featured 
‘Hula Blues,” Never 
Took Lessons 


by critics in New York 
of the most remarkable 
and contortionist danc- 
yr to display her wares on 
y, Drena Beach, featured 


roduction, “Hula Blues,” 
at the Theatre 


Bale se 0 <6 


Jark Partington’s Publix | 


k, continues to devote 
ours daily to the practice 
nd seemingly impossible 


eh just past her teens, 
ch is one of the best 
n¢ For 
prior to opening in ‘“Hu- 
* she had been one of the 
‘actions of both Texas Gui- 
brated night club in New 
also in Miss Guinan’s 
stage success, “‘Pad- 


s Beach is not only an ex- 
ic eontortionist but a mar- 
ppleness. She has won-| 
ntrol in executing kicks 
mds that seem impossible 
le succeeds in accomplish- 


only is Miss Beach a. re- 
ble dancer but is exceptional 

act that she never took a 

esson. She is a native of 
‘South Carolina, and 
acted attention by her exe- 
f the dance named after 
‘town.. Four years ago 
to the West Coast and 
eared in the Fanchon and 
oductions. 
e originated her ‘Tiger 
hich proved a sensation 
1¢é was with Texas Guinan 
hich results in salvos of ap-| 
cat every performance of 
ues.” Following her suc- 
California, Miss Beach ap- 
for a full season at Palm 
ith Evan Burrowes Fon-; 
Later she appeared with! 
arroll for a tour of vaude- 


d Kingsmdre, of Balti-| 
now using to good ad-| 
a stunt recently outlined 
1x eaten, Ae apts now. 


 He-up with The New 
es for the distribution 
ewspaper to Paramount 
of the midnite. show. 

gh an arrangement made 
gsmore with the Baltimore 
n, the Century and Valen- 
res receive 500 copies of! 
T gratis nightly. This is 
mg paper and arrives in) 
i€é patrons leavimg the) 
around 10 P. M; 
$ a gummed Slip stating | 


nm both current and! 
When the patron 


At the age of) 


fan, 


On each | 


per is with the compli-| 
anagement, and get-| 
house tabloid 
‘press- -sheet. 


ee up the paper, stunt whi 


Pubhx Theatres Corporation, Paramount feos New York, Week of February 25th, 1928. 


| “Beau Geste’’—F irst 


Paramount Pan The Way 


“Beau Geate”—The Best Pic- 
ture of 1927. 

Three other Paramount produc- 
jij tions—“The Way of All Flesh,” | 


“Chang” and “Underworld’— 
among the ten best pictures of the 
year. 


having their say, 235 voted for) 
“Beau Geste.”” - 
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| dance 


That sums up -the verdict of 286 
eritics who participated in-a na-| 
tion-wide poll, conducted for the| 
1928 Film Daily Year Book. Two) 
hundred and forty newspapers, 42) 
trade and national publica-) 
tions were represented in the poll. 
Of the total number of critics 


im the form of.a 
Thig is a good will 
ch can be employed in 


Drena Beach, originator of sensational “Tiger Dance" which she does 


in new Publix show, ‘“‘Hula Blues."’ 
Photo by Nathan, P. O. Staff sunbes sb ian Si | 


In “Galloping On” 


Rose Colgan, who represented; | 
‘New York in “Young America,’’| 
the Publix National Opportunity) | 


production, has been engaged to) 
in Frank Cambria’s new 


| stage show, “Galloping On.” Im} 


‘the same show is Agnes Helliwell, | 


who was “Miss Buffalo” in “Young 
America,”’ 


BAER SET IN 


Emanuel Baer, formerly Associ-) 


ate Musical Director at the Para- 
imount Theatre, has been appoint- 


led Personality Leader of the Pub- 
jlix Broadway 


house, 
Lou Kosloff, who has gone to Chi- 
cago in a similar capacity. Baer 
will rotate from New Haven to 
Boston and New York, ag will Gene 
Rodemich and Al Mitchell. 


succeeding | 


No. i4. 


EVANGELIST NOW SINGS 
LILTING LULLABIES IN 
BIG STAGE PRODUCTION 


From the ministry to the stage may seem a far ery but such was 
the gap successfully bridged by Francis Luther, whose melodic voice 
a few years ago boomed sermons from church pulpits in evangelistic 
revivals but who now uses the same voice to croon lilting melodies 


behind a row of stage footlights. 


an unusual step. 


To this likable and good-looking evangelist singer, now appearing 
with the Publix stage production, 
Theatre, the transition from pulpit to footlights ‘does not seem such 


“Hula Blues,” at the 


eee © ey 


He places theatrical work in the same categery with 


such professions as law, medicine and others of a high: plane and 
flaunts as a fallacy the old provincial idea that to belong to the stage 
was necessarily to be outside the pale of the church. 


JUST AN OLD SAW! 


Refers To Instrwment, And 


Not To Aged Joke 


Sam Moore, tallest mem- 
ber of the team of Moore 
and Powell, appearing at the 
errs Are Theatre this week 
with Jack Partington’s lat- 
est Publix stage show, “Hula 
Blues,” continues to use a 
plain old hand-saw as one of 
several instruments in the 
act, and with splendid effect, 
too. In the hands of the 
skillful Moore, the saw suc- 
ceeds in holding its own 
with the more modern and 
pretentious-looking  instru- 
ments employed by the duo, 


However, there is a note 
of sentiment associated with 
the use of the saw by Moore, 
for it was this device that 
enabled him to secure an en- 
gagement at the Palais Roy- 
ale in New York a number 
of years ago and later a 
contract with the Ziegfeld 
“Pollies’ that ran for forty- 
eight consecutive weeks. On 
the completion of the latter, 
Moore was signed as a fea- 
ture in vaudeville and later 


| appeared in numerous Broad- 


way musical successes. His 
appearance in “Hula Blues” 
marks his first appearance 
on the Publix circuit. 


“Blo Ziegfeld happened if- 
to the Palais Royale one 
night just as I was sawing 
out some old tumes,” said 
Moore, “and, sensing the 
possibilities of such an act 
in his show, sent for me. 
We agreed on terms, and 
then I was put thru the pol- 
ishing up process by Ned 
Wayburn, for I was just a 
big green country boy from 
the South and didn’t know 
how to take a bow grace- 
fully. I soon got into that, 
however, and then for fifty- 
eight weeks I worked for 
just five minutes in the 
“Follies,” playing the saw. 
Offers came fast after that 
and it was the saw that did 
it. And by the way, it is the 
very same saw that Il am us- 
ing today. Wouldn't. part 
with it fer anything.” 


ei 


{ 
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That his stage work has not 
lessened his religious ardor, Luth- 
er establishes by the fact that 


jevery Sunday morning he conducts 


religious services for the members 
of the “Hula Blues’ company. De- 
spite the fact that attendance at 
such Sunday morning services is 
not compulsory, Luther proudly 
boasts of the fact that he has had 


| ipractically a 100 per cent attend- 
lance of the players since the pro- 


duction started on its tour of the 


Publix Circuit. 


“To those persons who are not, 


‘directly associated with the stage, 
[the exemplary conduct, high ideals 


and excellent morality of stage 


ipeople would be a revelation,” said 


the singer. ‘In the Publix organi- 
zation, for example, the executives 


‘and the producers take extreme 


precautions in the moral protec- 


| tion of the youthful dancers who 
appear in their many stage shows. 
'The young girls in our show, ‘“Hu- 


la Blues,” for instance, constitute 
as fine a group of girls as could 


| be found in any fine type of fin- 
ishing school. 


So interested. are 
they in their careers that they find 
little time or inclination to joust 
with so many of the temptations 


Francis Luther 
| | Photo by Nathan, P. ©. Staff Photographer 


with which girls in other walks 
of life are confronted.” 

As examples of the high type of 
religious _ personalities appearing 


|| On the stage, Luther points out 
| Fred Stone, 
others. 
long joint concert tceur with the 


Will Rogers and 
He recently concluded a 


inimitable cowboy comedian. Dur- 
ing this tour Luther was first ten- 
or and accompanist of thw De 
Rezke Singers, who, under the 


‘management of Charles Wagner, 


achieved artistie success at 
(Continued on Page 2) 
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FUNNY STAGE “DRUNKS” 
IMBIBE ORANGE JUICE 


It’s practice too, and not alcohol, | 
that makes them that way say 
Fritz and Jean Hubert 


Believe it or not, Fritz Hubert, who with his sister Jean, offers an 
original drunk dance as one of the bright features in Jack Parting- | 
ton’s Publix stage show, “Hula Blues,” now showing-at the .....>.. 
Theatre, wets his whistle with orange juice and water only. Despite | 
that fact brother and sister as “Gin and Fizz, Two American Cock-| 
tails,’ impersonate two inebriates so realistically that a prohibition | 
enforcement agent might be tempted to ask them “how they got that | 
way.” At the same time one might ponder on the question of just 
how much orange juice it takes to get them that way. 

“Five gallons,” declares Fritz, See ee 


ant ma set of aed atss| ROYAL SAMOANS 
es an acroba ‘ IN “HULA BLUES”, 


Jean is more conservative, how- 
ever. Her capacity is not as great 


as her brother and she tabOOS) (1. os ine features of “Hula 
orange juice altogether, but ade} Blues,’ Jack Partington’s Publix } 
that good old fashioned tea is the| stage production at the......... | 
inspiration for her amazingly bony Thea is the appearance of a} 
talented troupe of South Sea dan- | 

ny dance. _ jeers. Headed by Prince Tui Poi, | 
At-any rate, Fritz ana Jean, nel |they have already achieved con- 

! 2 reached the/siderable suecess in their country | 
ai ok ae a. funni. | 39 “The Royal Samoans.” i 
voting age, have one 0 | Their weird singing and aborig- | 
est danee acts ever presented. | ina} style of dancing is climaxed 
They come by their talent to at : nahi op tou se ef- 
: J a j ther was/fort which is style e “Pago 
tertain honestly. dc sae How-| Pago.” This dance features Prin- 
an end man for years " leess Filoi Tuitogamatoe and ag 
ard” Black’s Minstrels and theit) many startling twists as there let- 
mother played principal roles in| ters are in the name of that young 
stock ~with Nancy Boyer. Will | royal personage from the Island 
Raian ell known Broadway |°% Samoa. Another spectaculay| 
Morrisey. We jdance creation for which shd 
eomic, gave them their first chance] ojaims credit is the Tanaluea. | 
in show business in a musical re-} 


yue on the West Coast. Soon af-} 


ter they were signed to appear in} National Tie-up | 
2 number of Fanchon and Marco} With “R } Daniels 
Hallwatch” in Work 


It’s onty a little; 


productions. 
year since-they made | 


more than 2 
their first professional appearance, | 
but since that time the versatile) 
pair has made great strides. They} tion Department has arranged fowl 


The Paramount Sales Promo |& 


PUBLIX THEATRES 
resents 
“HULA BLUES” 
Devised and Staged 
by 
JACK PARTINGTON 
(1) 
CHIEF TUT POI and His 
ROYAL SAMOANS 
oY 


(2 
“HULA BLUES” 
with 
PRENA. BEACH 

and 


The Felicia Sorel Girls 
NS 


“SOUTH SEA MEDLEY” 


a Ca Stage Orchestra 
(4) ; 
“HONOLULU BLUES” 
ith 


FRANCIS. LUTHER 
and 
The Felicia Sorel Girls 


{oO } f 
‘CROONING AND BALLOONING 
MOORE & POWELL 


(6) 
‘THE BORNEO” 
A dance interpretation of Walter 
Donaldsen’s number by 
Felicia Sorel's “Borneo” Girls 


“TIE TIGER DANCE” 
DRENA BEACH 


(8) 


FRITZ AND JEAN HUBERT 
A couple Swallow-tailed Cocktails 
NNA ANG 
Fi 
UNDER THE E 

T Entire ( 


E.wxecut by BROCKS 
General Music Director 
NATHANIEL FINSTON 
Note: This. program is subject to 
change following New York 


engagement 


'She’s Tiny But My 
How She Can Sing 


are booked for a Broadway Pr0-\q national dealer and advertising| |Fa 


duction following the completion | tie-up between “Feel My Pulse’] 
of their Publix tour in “Hula! and the well-known “Halliwatch,’§| 
Blues.” Atl of which speaks welliwhich is being advertised in| 
for orang juice and old fashioned | Vogue, Liberty, Collier's and otheq 
tea. | periodicals, and which is handle@| 

: iby 3000 representative jeweler 
|through the United States and 
| Canada. 


ROM PULPIT TO 
F LE OF SINGER | One of their latest models hag 
RO been named “The Bebe Danielg 
|Hallwatch,” and through the courj| 
tesy of the star, and Arch Reevej 
Carnegie Hall, New York, and in| Studio Publicity Director, photot | 
other leading cities. |graphs of her, wearing the watch, 
oa tice of Hutehin-| 24¥° been received and will cont | 

Luther is 4 nau ted | Stitute the basis of the tie-up" tect, 
son, Kansas, and cg sao advertising matter will announce 
in evangelistic work while in high| +n. pame of the picture. A special ) 


(Continued from Page 1) 
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Anna Chang 


tiie pened 


, Jack Partill Stores papa ds 
school. At the same time he! window card -for the jewelers is|Theatre, San Francisco, “Several 


showed remarkable latent ability|,.4. in work. Each of them will | years ago 


asasinger. It was his singing i0| ,..eive a letter from the manufac- | 


For two rears he toured the Mid- 


; “Can I please have a chance to 
@ ehureh choir that indirectly ied’ | turer, the Hoffman Watch Com-|sing for you?” piped a dainty 
to his interest in religious wor -lpany, which will contain vartous | voice. 

lexpiottetion suggestions for co-|but not for a few 


dle West as an evangelist and lat-| operating with the local theatre, | find the owner of the voice 


er was ordained as a minister in|}anq with which will be enclosed | Partington is ove: 


the First Christian Church. Mean-|ono of the Paramount heralds,|the questionnaire “@ Title aon CATCHLINES ' 
an a. 


time several prominent singers) hearing suggested tie-up copy.|faced Chinese girl, was just 


tad advised him to have his voice! Dealers will be furnished with |ineh or so over 
te “[’m sorry little girl,’ said t} 
went to Nice to study under De} graph, for use on the back page of | producer, “but you’re too “e all 
Anna kept coming baek daily 
however, until Partington finally 
|gave her a chance to sing ‘Sitting 
In a Corner.” He lost little time 
in placing her in a production and 
with that song the little Chinese 


cultivated with the result that he) cuts of the especially posed photo- 


Rezke. There he studied opera) the heralds, newspaper ads, ete. 
and had several notable successes | 
in operatic roles in France and | 
Italy. About three years ago 4a} 
number of De Rezke’s former pu-| “Sadie Thompson” 
pils assembled as an organization. | 
Mary Garden, noted American | 
opera diva, heard them and agreed | 
to finance them in a concert tour) 
of America under the direction of| ‘ 
Charles Wagner. The latter, who’ Manager E. R. Rogers used a 
was also directing the concert tour | shadow box to gain publicity for 
«{ Will Rogers, was 80 impressed| Gloria Swanson in “Sadie Thomp- 
with their singing that he routed | son” at the Publix Tivoli Theatre, 
them jointly with Rogers. ; Chattanooga, Tenn. 

Since the completion of this tour | 


suceess in 


la Blues,” marks his first in a reg-| t9 all passers-by. 
ular stage prodaction. While his 
theatrical work uow prevents his 
active participation in church work 


chureh matters, which he enjoys|tant, two houses on the beach and 
whetting by his weekly sermons to; palm trees at different intervals 
jnis stage colleagues. along ihe banks, 


Shadow Box Idea | 


The box was 24 feet long, ex-| 


| 


four feet 


girl scored an emphatic bit 


Partington is now producing 
stage shows for the Publix Cir 
cuit. While casting his latest pro 
duction, “Hula Blues,” he again 


in the offices of || e's still down in Macon 


Partineton looked around 
minutes did he 
For 
feet tall and 


StH, 1928 


BROADWA 


‘Moore and Po 
| 


comedy team ha re 


What is probably one of the most 
the boards of the ....+.%. Theatre 
tured in Jack Partington’s latest 
Blues.”’ : 
| Por the past seven years this : 
ltrons in all parts of the country Via es 
and vaudeville. Sam Moore started out 
fame in wheedling musie from am OF 
stage. asset that he appeared for 
featured principal in Ziegfeld’s 
seasons of 1919 and 1920. 


| 


SURE IS FUNNY WORLD 
DRAWLS SAM MOORE 


If you don’t believe it’s a 
funny old world ask Sam 
Moore, half of the popular 
stage team of Moore and 
Powell, currently featured in 
“Hula Blues,” Jack Parting- 
ton’s latest Publix stage 
show, now playing at the 

Theatre. 


Twenty-one years ago 
Moore was taking violin les- 
Sons down in his home town, 
Macon, Georgia, from a cer- 
tain Professor W. C. Kaler. 
Moore had aspirations to be- 
come a violin virtuoso. He 
studied four hours daily for 
a period of three years and 
then left the home town 
hailed as one of the finest 
violinists in the South. But 
did Moore win fame with his 
fiddle? He did not. Instead 
while fiddling with an ordi- 
nary hand-saw one afternoon 
he discovered he could ex- 
tract weird and beautiful 
music from it. His playing 
of a handsaw attratted the 
attention of Florenz Ziegfeld 
and for a matter of fifty- 
eight consecutive weeks 
Moore and his old saw were 
Keatured in the “Follies.” 
@ther big engagements fol- 
wed and through the me- 
@um of the saw Moore 
carved a distinct niche for 
himself in the field of en 
t@tainment He still plays 
th® fiddle but it was his fid- 
ding of the saw that made 
h@m famous. 


But what about Professor 
Healer, one might ask. Well 


tu 


playing in a theatre orches- 
tra pit. Playing a fiddle? Of 
course not; blowing a cornet. 


A harbinger of happiness. 

\ happy hodge-podge of hot 
and harnessed with humor. 

Mystic melodies—dazzling di. 
romance—that’s “H 3 


Oh boy but it’s hot—and 
A rib-tickling antidote for that Blu 


heard a voice asking, Can I we ” ; ything a 
please have a chance to sing for n “Tt” show with ever: Bin ; 
you?”  Agaiy it was Anna but A buoyant breadth of the a 
after a lapse of six years she had 

: pepper. 


- ained fame as the be ‘hinese 
Luther has enjoyed considerable| tended across the entire width Of spines i ne -gatcgrgtb ere se 
the concert field as a| lobby just over the entrance and \jjipnts § ve id the 


solo artist. His appearance in ““Hu- exit doors and was plainly visible | 


tion. 


ae Howl Hips-Hips-Hooray-—"Hit 
Since her first appearance 
peor Partington, When she was only 
\eleven years old, little Miss Chang, | 
; The box presented a scene of | had gone far in her chosen pak 
Gloria gree ° the bank of a/fession. She is no bi 
river, a ship in the water, a light-|her voice is one of the 
; , 3 > outste Zz | 
ne still retains his enthusiasm in| house on a small island in the dis-|features in “Hula Blues ppersrse | 
comes to the..... .Theatre next | 
week as the feature stage attrac- | 


gxzer now but | 


See the Royal Samoans do 

see Drena Beach in her sen: 
|| See Felecia Sorel’s gelatine 
See Fritz and Jean Hubert 
A sparkling pattern of 

afford to miss. 


) 
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IATIONAL TIE-UP FOR “HULA BLUES” SHOW 


pore and Powell Ar- 
ange Window Flash 
For Atkins Dealers 


ine of the best exploitation tie- 
‘that has yet been effected 


ba Publix stage show is that| 


nged for Jack Partington’s 
hi Blues,” by Sam Moore and 
i) Powell, the musical comedi- 
in that production. 
» their cleverly arranged act, 
of the chief applause getting 
nbers is Moore’s method of de- 
bg music from an ordinary 
fi saw. In fact Moore draws 
h wonderful music from a saw 
he once played for fifty-eight 
ecutive weeks for Floren-z 
feld in ‘‘Follies’’ productions. 
re has tied up with the E. C. 
ms Company for window dis- 
s and streamers. This com- 
y has dealers in all parts of 


ountry, including scores in| 


Bp of the cities which ‘‘Hula 
6s” will play. The Atkins home 
has been supplied with a 
B sheet of “Hula Blues’ and 
directly notify their dealers in 
city in advanee of the open- 
of the Publix show. Moore 
self will ship streamers about 
act a week in advance. 
he Atkins tie-up should be 
for plenty of window space 


md the cireuit, especially as| 


eis so willing to work hand- 
love with the circuit press rep- 
tatives and managers. 


SAW SEL 


lie 
oD 
“Ds dealers, 


ere co ee 
a 


“VOTSY” LODGE 


men? 


aging director, respectively, of 
the Denver Theatre. 

Several months’ ago, Publix 
Opinion ran a story about ‘‘Votsy,” 
the trained ‘‘horse’’ in the act 
presented by the Lomas Troupe in 
‘“Marchin’ On.” The name “Vot- 
sy’* (complete name is ‘Votsy Dif- 
ifrinx’) was coined by Ben Serko- 
wich, who wrote the story, and 
who also has designated as “‘yiff- 
(niffs,"’ certain jocular band-lead- 
ers. 

Goldberg took the story to the 
tocky Mountain News, and im- 
mediately started a Denver ‘‘Vot- 
sy” Lodge, making Lou Forber, 
stage band leader, the Grand Ex- 
alted ‘‘ Y i ff - Niff.””’ Membership 
eards and buttons were issued by 
the newspaper, and the idea in- 
stantly caught-on, especially with 
|high schools, grade schools, col- 
leges, etc. Now it threatens to 
spread to other cities. Of course 
the idea makes a lot of good na- 
tured conversation about the Den- 
ver Theatre and its popular band- 
\leader, and for that reason, ranks 
|\high as a good stunt. 


LS SHOW! 


i PRODUCTION | 
. HULA BLUES 


A PUBLIX PRESENTATION 


ey 


Plai 
a Be not only helps Moore and Powell to sell their act to 
ae Who See “Hula Blues” but is also medium to good national 
“ed by this team. Here is type of Window Display for 


HELPS FORBES 


Do the newspaper publishers | 
| appreciate the news tie-ups offered | 
them by the Publix field publicity | 


Ask Lew Goldberg and Bill Jac- | 
obs, director of publicity and man- 


} 
| 
| 


i 
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Dembow Praises 
Paramount News 


| 

| Sam Dembow, Jr., Vice-Presi- 
| dent of Publix Theatres, made a 
| few remarks at the Distribution 
| Department’s Sales Cabinet meet- 


| ing this week that evoked_a storm’ 


| 

| of spontaneous applause. Mr. 
| Dembow introduced his subject by 
istating that he had been the re- 
|cipient of complaints that in our 
|own Paramount Theatre, the Para- 
| mount News had been slighted 
from time to time, in favor of the 
| news reels of other companies. 

He then stated that in order to 
lanswer these complaints he made 
la personal investigation, and to- 
gether with Emanuel Cohen, Edi- 
tor in Chief of the Paramount 
News, he remained in the projec- 


| |tion room of the Paramount The- 


atre while all the news reels were 
being viewed, and cut and assem- 
bled for the show at that theatre. 
It is, of course, the custom for all 
ithe. big Broadway houses to sub- 
scribe to several news reels, and 
lto take from each the best shots, 
lto the end that they may present 
the very latest and most important 
and interesting happenings. 
“Looking over all the news 
reels,” he said, “I can conscien- 
tiously say, that the Paramount 
News is far and away the very 
pest of the entire lot. Not only 
that, but there are more interest- 
ing and important shots in this 
reel than appear in all the other 
news reels combined. Believe me, 
while there may have been justi- 
fication in the past for some of 
the complaints we have received 
from the Distribution and News 
Departments, you can be assured 


same in the future, because I will 
personally see to it that when the 
assembling is done hereafter, the 
Paramount News will have the 
creat majority of the footage, for 
it assuredly deserves it.” 


Prefer Brunettes 


San Antonio went on a voting 
spree to determine the popularity 
of blondes and brunettes. Al- 
though the brunettes scored a de- 
cisive triumph of two to one, 
“Gentlemen Prefer Blondes” 
proved to be a popular film attrac- 
tion at the Publix Palace Theatre, 


Dallas, Tex. 


that there will be no cause for; 


The gelatine little girlies, trained by Felicia Sorel, whose peppy dancing is one of the features in 
‘Hula Blues,.”’ Jack Partington’s scintiNating Publix stage production. 


Photo by Nathan, P. O. Staff Photographer 


GETTING NEWSPAPER 
CO-OPERATION — PLUS 


Following the close of “Best 


Looking Blonde” Contest staged 


in Charlotte, N. C. by the Imperial Theatre and The Charlotte 


News, I. E. Whitaker, Manager 


of the Imperial received the fol- 


lowing letter. from R. F. Spangler ef the Charlotte News: 


Finston Classifies 
Music Department 


According to an announcement 
made this week by Nathaniel Fin- 
ston, General Music Director, the 
Music department of Publix The- 
atves, has been organized as fol- 
lows: 

Boris Morros will be in com- 
plete charge of stage bands, stage 
band material, personnel and per- 
sonalities, and all problems per- 
taining thereto. He will be tied 
into the Production Department, 
and all matters pertaining to pro- 
duction musie will be handled 
through him. Irvin Talbot will 
familiarize himself, associate and 
cooperate with Mr. Boris Morros 
on the above. 

Talbot, in addition, will be in 
charge of all matters pertaining 
to the pit music, its personnel and 
personalities, scoring of pictures 
and short subjects, overtures and 
production overtures, organists, 
voice auditions, ete. 

Joseph Finston will assist Mor- 
ros and Talbot with information 
regarding size of pit and stage 
orchestras, costs, time schedule, 
instrumentation of orchestras and 
stage bands, union rules and reg- 
ulations, ete. 

Morris Press will assist Na- 
thaniel Finston. 


His Moving ‘“‘Ad”’ 


Manager Marsline K. Moore got 
a lot of publicity for ‘‘West Point’ 
playing at the Publix Capitol Thea- 
tre, Oklahoma City, Okla., by be- 
ing granted permission to join the 
Chamber of Commerce parade, 
which took place on the opening 
day of the picture. Moore’s moy- 
ing ‘‘ad’’ was in the form of a 
Packard open model car carrying 
banners advertising the picture, 


j theatre and play dates. 


Dear Mr. Whitaker: 


I think it fitting to offer my 
personal thanks, and those of this 
paper, upon your fine coopera- 
tion during our recent “Best 


Looking Blonde In Charlotte’ 


Contest. 


It was certainly one of the 
best features that this paper has 
ever put over, and I might state, 
that in my four years connection 
with The News, no picture has 
received as much publicity as 
“Gentlemen Prefer Blondes.” 


The contest was a success from 
every angle. Our circulation 
jumped several hundred during 
the week of the contest and from, 
all reports everyone connected 
with it was pleased, even the los- 
ers showing fine sportsmanship. 


Every merchant that cooperated 
with us by offering prizes to the 
winner, has since personally ex- 
pressed himself as being highly 
pleased. 


The night that the contest was 
over, we received many telephone 
calls enquiring the name of the 
winner..... and throughout the 
contest much comment was 
aroused. 


I thank you again for your 
splendid cooperation which was a 
large factor in enabling this con- 
test to prove such a success. 


Wanted Real Papa 


In these days of small families, 
the exceptional large families are 
sometimes overlooked but Mana- 
ger H. C. Farley offered, through 
the columns of the Alabama Jour- 
nal, a prize of one week’s pass tc 
the father with the most sons. 
This offer was in connection with 
the exploiting of ‘‘Sorrell and Son’’ 
at the Publix Empire Theatre, 
Montgomery, Ala. 
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“GEMS” VIOLINIST IS SISTERS WRIT 
EXPLOITATION JEWEL ~~ THEN HAR 


Rubinoff, violin virtuoso has been Ruth, Ann an 


gleaning extra publicity by | have been | 
visiting schools and colleges favorites for 


PUBLIX THEATRES 
presents 
“GEMS” 
Devised and Staged by 

MORT HARRIS 
(1) | 
and the | 
Stage Orchestra 


(2) 
ORMONDE’S SPARKLING GEMS 


(3) 
DENNIS SISTERS 
(4) 
ROY SCHUSTER | 
(5) 


THE ty 
. “* ‘ 
The Dennis Sisters, known as) 


In every city where he has played, David Rubinoff, the Violin a 
monizing songsters, are at the 


Virtuoso, and his “Violin With a Voice,” have received considerable 


extra advertising and exploitation by making personal visits to the 


high schools and colleges. 


DAVID RUBINOFF 
(6) 
PAULINE GASKIN 


|another of the Publix Theatres 
|“Gems,” produced by Mort Hart 
Capitol Theatre in New York, 


Managers are requested to get in teuch with the school prin- 
Born in Minneapolis, the three TL 


(7) 


i 
Hi 
/ 
HW 
| 


rriaaigetetaatiescasenecanoqapenneeseses 


cipals or college authorities a week in advance of Rubinoff's cM 
pearance at their theatre. Thevearlier the better, for many schools 
now have elaborate weekly “Assembly Programs” which aie made | 


up pretty far in advance. 


Explain to the principals that Rubinoff’s program is educational 
as well as entertaining. He tells the students what great rewards | 


await a successful musician. . 
music. 


Rubinoff tells amusing stories 
of his early life in Russia and 
while he was learning to play his 
beloved fiddle. Then he plays a 
classical number and next he 
shows how closely that classical 
number is related to the modern 
syncopated tunes, by playing parts 
of it as classical, and then play- 
ing it as modern jazz. The general 
trend of Rubinoff’s talk is that we 
in America seem to prefer a sort 
of combination of classical and 
high class syncopated music, and 
that in the end there will be a 
typical American type of music 
which will be a compromise be- | 
tween the two. 


They won’t be bored with Rubi- 
noff because he is peppy and amus- | 
ing and not at all like the ste-| 
reotyped, long-haired fiddier of; 
the old school. | 


Be sure to get a reporter and | 
photographer from the papers to} 
accompany him to one of the 
schools. It’s always good for art 
and ‘stories. Or, in order to get 
publicity over an extended length 
of time, tie the stunt up exclusive-| 
ly with one paper and have them | 
announce that he is making the| 
school tour under the paper’s su- 
pervision. 


Rubinoff often plays at four or| 
five schools during a week. Man-| 
agers should make up a definite | 
schedule in advance and give him} 
a copy upon arrival, so he can plan | 
his time. He- will not fall down | 
on any engagements. He is anx- 
ious to make these appearances 
and to assist in every way pos- | 
sible. 


Arrange for a pianist to accom-| 


successfully in several cities, and 
not only brings the high school 
students to the theatre, but is} 
productive o: newspaper publicity. | 


Society Debutantes 


Built Florida Gross | 


“The Siren” was the film attrac- 


tion at the Publix Florida Theatre, | 
but a fashion} 


Jacksonville. Fila., 
show put on by the theatre and a 
local department-store was the real 
feature attraction that boomed} 
business to a big gross. 


a 


All the models taking part in the 
fashion show came from promi- 
nent local families and were lead- 
ers in Jacksonville society. 


Cohen Bros., who came in on the 
tie-up gave the theatre and the 
fashion show prominence by run- 
ning streamers across the top of 
their full-page ads and the news- 
papers contributed many columns 
of free publicity as well as using 
several cuts of the models. 


The Cohen Bros. featured their 
window display with a replica of 
the Florida stage, using figures of 
the girls who actually took part in 
the show. The figures were actual 
photographs enlarged and cut out. 
This window was the center of at- 
traction at all times because of the 
local interest and the artistic way 
it was assembled. 


. .and hence encourages them to study | 
| 


HIS VIOLIN IS 


WORTH $10,000 


DAVID RUBINOFF 


One of America’s foremost vio-| 


linists will be seen next week at| 


Deore yak eee Theatre in the Mort | 
Harris-Publix stage show, ““Gems.”’ | 


| David Rubinoff, whose distinctive | 


playing of the violin has made him 
renowned on both sides of the At-| 
lantie, is the modern antithesis of 
the long-haired, stern stereotyped | 
violinist of the old school. His pres- | 
entation of both classical 


The extremely clever manner in| 


which Rubinoff produces beautiful 
music from his $10,000 instru- 


out 1770, is so totally different 


from that of any other artist ever | 
heard in the theatres and on the} 


coneert stages of (name of city), 


that everyone who cares to laugh! 


and | 
modern airs is bound to win him} 
many friends in this city. | 


pany him. This has been tried out| ment, which was made in Italy ab-| 


land hear good music at the same 


the 
week. 


Best Sellers 
Of Songland 


“AMONG MY SOUVENIRS” 

“BLUE HEAVEN” 

“LET A SMILE BE YOUR 
UMBRELLA” 

“THE SONG IS ENDED” 

“DIANE’ 

“DREAM KISSES” 

“DID YOU MEAN IT?” 

“RAIN” 


“FOUR WALLS” 
“HENRY MADE A LADY” 


“SWEEPING 
WEBS” 


Other hits. are as follows: 


“THE MAN I LOVE” 
“MARY WHAT ARE YOU 
WAITING FOR?” 

“A SHADY TREE” 

“SILVER LINING” 

“TIN PAN PARADE” 

“I FELL HEAD OVER 
HEELS IN LOVE” 


THE COB- 


ORMONDE’S SPARKLING GEMS | 
(8) 

eS ck hae 

Stage Orchestra 


- and 


(9) 

(10) 
FINALE 

Entire Company } 


BURNS KISSEN 


Th 


designed by 
TREE | 
BROOKS } 


Costumes 

DOLLY 
Executed 
— / 
General Mus I “to7 / 
NATHANIEL FINSTON | 


Pauline Caskin, who 
her charming personality in 
Mort Harris-Publix 
; ; “Gems,”’ 
time should make a note to visit| the highest kickers in the country. | 


radiates 
the 
stage show, | 
is reputed to be one of 


—— theatre next| This beautiful miss has been ap-| 
| pearing ander the Publix banner | 


ever since she left high scnool in 
Chicago, presenting her unusual 
high kicking before the footlights. 
During the year and a half that 
she has appeared professionally, 
she has won the admiration of 
thousands of mid-western theatre 
goers. 


Pasted Stickers On 
Fan Magazines’ Ads 


Through an arrangement with | 
several magazines agents, Manag- | 
er George T. Cruzen was able to 
use stickers to advantage in ad- 
vertising Colleen Moore in “Her 
Wild Oat” at the Publix Broad- 
way Theatre, Newburgh, N. Y 

The fan magazines —- Photoplay | 
and Motion Picture Classic both | 
contain a full-page ad advertising | 
the Colleen Moore picture and | 
both magazines appeared on the| 

| 


stands several days in advance of 
sag Apt 

tickers reading, ‘‘Comin 
the Broadway Phadire— Mentar, 
Tuesday, Wednesday” were pasted 
on these ads appearing in both 
fan publications, 


|as members of the famous Avon 


hind the footlights in that city, but in & 
tracted to appear in the theatres of he 
and other mid-western theatres 
heard for five years. A number of 
mount Theatre, gained them much 
dom ae 
Ruth. whose splendid playing of the: 
‘ 2 - BPR: 
ing of herself and her charming F 
the concert stage in Minneapolis but 
the theatrical stage she joined them: 55 
, 


TROUPED WITH {they 


BURNS AND KISSEN 


. 


; 
; 
: 


Trent 
ihea Te la 


At the - 
this week, appearing in the Mort}tor 
Harris-Publix stage show, “Gems,” driy 
1re two comedy songsters who won }@ 

on 


their spurs at the same cafe on | 


3 i fe Pe . : 
New York’s: East Side, where Irv) 


The| were 


ot,” 


ing Berlin received his start 


two boys, known professionally as 


urns and Kissen, started life on | mar c 
the jatter: 4 
school in which Mayor James J. | 
Walker and Governor Alfred BE. 
Smith received their early instruc- 


East Side, attended the same 


For eight years they played 
the populat 
song writer, and then they entered 
A thorough tour of 
the country was made by them 


tion 


with-Irving Berlin, 


vaudeville. 


Sa a a ef 


rd 
a 


Comedy Four. The dialects that 
Burns and Kissen employ they 
earefully studied on the East Side 
where every race, creed and color 
are amply represented. Their per- 
fection in their presentation of 
character parts is well known 
wherever people like to laugh. 


7 on 


~ 


# 


A production of gems; A gem | : 
Living gems in settings of 1 o1 
The priceless gem of revues, %G 
Sedecked with t ¢ 

the pulse, 


Flashing color and beauty 
As dazzling as the facets of 


Ravishing in their reflectic 


A living string of ente} 
Breathing beauty and 


2°". 


Tickler File. 
called a Tickler File? 


PUBLIX OPINION, WEEK OF FEBRUARY 25rx, 1928 


ER FILE IMPO 


Id be up to date with 
‘of subjects to which 
can refer 


plix Manager and Publicity man knows—or should know| COWS: RAIRIES 


first place, because, although it is what is known in the| 
sid as a morgue, it is not. a morgue nor should it ever be | DANCING ACADEMIES 
The Tickler File, to be of service, should be kept | PANCING CONTESTS 


Write the Home Of- 
fice for help about your 
Tickler File. In the 
meantime, here’s the 
first step in preparing 


<a" 


P czation oAW 


MARY PICKFORD ihe 
LON CHANES i 


one (for thosé who 
don't know) 

1. Mark a special fol- 
der in your file for each 
of all the holidays in 
the year, and also for all 
“special days’’ such as 
“Mother’s Day,” ““Fath- 
er’s Day,’’ ete. ete. Ev- 
ery bit of information, 


ing material you get 
pertaining to these days, 
file. under its proper 
heading, as fast as you 


collect it. - 
2. Mark special fold- 


vie stars, Douglas Fair- 
banks, Mary Pickford, 


Lon Chaney, Colleen 


tills and art hunches. 


carefully filed in this 


iding reviews, advance |- 
of pictures and) 
nd exploitation tips. | 
of valuable art} 
hus be gleaned. | 
m picture studio, 
ublishes a house or- 
ou should write asking | 

laced on the mailing 
m you will find items 


r words, a tickler file is 
most complete file you 
n keep on every single 
might prove of value | 
cannot make such 4a| 
Unceasing at-| 
t be paid your file, if} 
ye it 100 percent val- 
aterial that passes be- 
S, must be looked at) 


, but for its potential) 
: will get 


gret that habit. 
of suggestion is tre- 
erely going through) 


ill out something that 
tickle your brain in- 
Imagine the wealth of 
thought supplied by 


CE DAY | 
t dlolidays) 


Pootban 
‘00 iw 
LES all Tie-Ups) 


” Heralds 
i v greads) 


cial Institutions) 


Moore, Emil Jannings, 
ete. ete. Every bit of in- 
formation and all art 
hunches that you get 


ire special folders for coming pictures, and in them file. 
formation, such as advance reviews, etc. 
yaluable material passes through your hands every day, 


way, will lose most of its value. 


motion picture trade Magazine, fan magazine and pop- 
1 contains many things which you should clip and file 


BENEFITS 


(See “I Ticket Tie-Up Schemes) 


| BETTER FILM COMMITTIEE 


(See “CC Censorship) 


BIRTHDAY PARTIES 
BIRTHDAYS 


(See “A” Anniversaries) 


| BLOTTERS 
/ BOATS 
BOAT MAKING CONTESTS 


(See “C” Contests) 


BOOK STORES 
BOOKS 
BOOK MARKS 


(See “L’” Libraries) 


BOY SCOUTS 


(See “G” Girl Scouts) 


BOYS’ AND GIRLS’ MATINEES 


(See “C” Children’s) 
(See “K” Kid Matinees) 


BREAD 


(See “B” Bakeries) 


BUSINESS COLLEGES 


(See “C” Colleges) 
(See “S’” Schools) 


| CAFES 


(See “M”’ Menus) 


CALENDARS 
CAMPAIGNS, GENERAL 


(see “C’ Contests) 
(See “B” Ballyhoos) 


CANDY STORES 
CENSORSHIP 


(See “B” Better Films Committee) 


| CHAUTAUQUA 
CHARLESTON CONTESTS 


(See “C” Contests) 
(See “D” Dancing Contests) 


CHECKS 


(See “B” Bank 


8) 
CHILDREN’S MATINEES 


(See “B” Boys’ and Girls’) 
(See “K” Kids’ Matinees) 


CHRISTMAS 


(See “H” Holidays) 


CHURCHES 


(See “S” Sunday Schools) 


CIGAR STORES 
CIRCUSES 


(See ‘‘P” Parades) 


CIVIC CLUBS 


See “R” Rotary Club) 


CLASSIFIED DEPT, NEWSPAPER 


(See “A” Advertisements) 
(See “N” Newspaper Ads.) 


CLOSE-UP 


(See “P” Programs) 


CLOCKS, WATCHES 
COLLEGES 


(See ‘“B” Business Colleges) 
(See “S” Schools) 
(See “C” Commencement) 


CONFECTIONERY STORES 


(See “D” Drug Stores) 


CONTESTS, GENERAL 


“A” Animal. and Auto Con- 
Boat 


(See 
tests) 
(See “B” Babies, Beauty, 
and Building Contests) 
(See “C” Coloring and Charleston 
Contests) 

(See “D” Dress Designing, Draw- 
ing and Doll Dressing Contests) 
(See “E” Essay Contests) 

(See “G” Ghost Story and Greater 
Movie Season Contests) 

(See “I” Identification Contests) 
(See “J” Jingle Contests) 

(See “M’” Music Memory, Masked 
Players and Marbles Contests; 


publicity and advertis-)| 


ers for each of the mo-| 


(See “P” Popularity and Puzzle 
Contests) 
COOLING SYSTEMS 
| COOGAN, JACKIE 
| CONVENTIONS 
| CONTRACTS 
(See “P"” Points of Contract) 
(See “H” 
| Three Points of Contact) 
COOPERATIVE PAGES 


COSTUMING 
| (See “S” Special Costwming) 
| COUNTRY STORES 


(See “M”" Milk) 

| (See “D” Dairies) 

| CRUZE, JAMES » 
CUT-OUTS 

(See “P"” Poster Cut-Outs) 


(See “C” Charleston Contests) 
|. (See “k” Endurance Contests) 
|-DAIRIES, COWS 
| (See “M”. Milk Tie-Ups) 
DAUGHTERS OF AMERICAN. REV- 
| OLUTION 
| (See “S* Sons of American Reyo~ 
lution) 
} DECORATION DAY : 
(See “H” Holidays) 
DeMILLE, CECI: 
DENNISON'S CREPE PAPER - 
BOOKLET 
DEPARTMENT STORES 
(See “H"” Hose) 
(See “L’’ Ladies’ Apparel Stores) 
(Seé Men’s Apparel Stores) 
DIRECT MAIL 
(See “KH” Hotel Mail Boxes) 
(See “M" Mailing Lists) 
DIX, RICHARD 
DOLLS-DOLL DRESSING 
(See “C’' Contests, generat) 
DOORS AND DOOR HANGERS 
DRAWING CONTESTS 
See “C’ Contests, General) 
DRUG STORES : 
(See “C”’ Confectioner) 
EASTER 
(See “H” Holidays) 
ENDURANCE CONTESTS 
| (See “D' Dancing Contests) 
| ESSAY CONTEST 
(See “C” Contests, General. 
FACTORIES 
(See “P” Pay Roll Tie-Ups) 
FAILRBANKS, DOUGLAS 
| FARM JOURNALS ; 
(See “P"” Paramount National Ad- 
| vertising) 
FASHION SHOW 
(See “S’' Style Show) 


o time, you file under its proper heading. This should| FATHER'S DAY 


. (See “M” Mother's Day) 
FIDDLERS’ CONTEST 

(See “O" Old Fiddlers’ Contest) 
FINANCIAL INSTITUTIONS. ° 

(See “B" Banks) 
FIREMEN—FIRE DEPT. 

(See “P” Police Department) 
FLOWER SHOPS—FLORISTS 
FOOTBALL :‘TIE-UPS - 

(See “A” Athletics) 

(See “S"* Sports) 

FOURTH OF JULY ‘ 

(See “LI” Independence Day 

(See “H" Holidays) ‘ 
GHOST STORY CONTESTS 

(See “C”’ Contests, General) 
GIRL SCOUTS 

(See “B” Boy Scouts) 

GOOD WILL CAMPAIGNS 
GOVERNORS : 

1” (See “kb” Public Officials) 
GREATER MOVIE SEASON 

(See “C” Contests Suggestions in 

General) ai 
GROCERY STORES 
HANDKERCHIEFS 
HATS—NOVELTY PAPER HATS 
HERALDS—NOVULTY HERALDS 

(See “B” Balloons, Bakerjes) 


(See “L” Laundries), 
(See “N” Noveties): 
HOLIDAYS 


(See “A” Armistice Day) 
(See “C” Christmas) 
(See “D" Decoration Day) 
(See “E’' Easter) : 
(See “F" Fourth of July) 
(See “M’ Memorial Day) 
(See “T” Thanksgiving Day) 
“ (See “V” Valentine’s Day). 
HOSE 
(See sep’? 


Ups) 

HOTELS—HOTEL MAIL BOXDS 
(See “M” Mailing Lists) 
(See “D” Direct Mail) 

HUNDRED AND 

“ POINTS OF CONTRACT 

«(See “C” Contacts) 

See “P" Points of Contact) 

IDENTIFICATION CONTESTS 
See “C” Contests, General) 

INDEPENDENCE DAY 
(See “H” Holidays) 

(See “F” Fourth of July) 

INSIDE DISPLAYS s 
(See “L” Lobby Displays) 

INSTITUTIONAL ADVERTISING 

INSURANCE—RAIN INSURANCE 


JAZZ BANDS 

(See “M” Music) 
JINNGLE CONTESTS 

(See “C” Contests, General) 
KATZ, SAM 
KISSES, CANDY 
LADIES’ HOME JOURNAL 


(See “M” Magazines) 

LADIES APPAREL STORES 
(See “D’’ Department Stores) 
(See “M’ Men’s Apparel Stores) 

LASKY, JESSE 

LAUNDRIES 
(See “H” Heralds) 

LIBRARIES 


Markers) 
LIFE SAVER CANDY TIE-UPS 
LINCOLN’S BIRTHDAY 


"LOBBY DISPLAYS 
(See “I” Inside Displays) 
(See “P” Poster Cut-Outs) 
MAGAZINES—MAGAZINE STANDS 
(See “L’? Ladies Home Journal) 


MAILING LISTS § 
(See “D” Direct Mail) 
(See “H” Hotel Mail Boxes) 
(See “P” Post Cards) 
(See “T” Telegrams) 


RBLES CONTEST 


Hundred and Thirty-/| 


COOPERATIVE ADVERTISEMENTS ' 


Department Store Tie- 


THIRTY -THREE 


(See “B” Book Tie-Ups apd Book 


(See “W” Washington's Birthday) 


(See “S” Saturday Evening Post) 


After seven years of loyal and 


| side of the fence, for he will be 
business that is far removed from 


mount as Purchasing Agent, and 
subsequently the field of Exchange 
‘Service was added to his responsi- 
lbilities. Shortly after the forma- 
ition of Publix, he took over the 


as well, and was made Chairman 
of their Standardization Commit- 
tee, formed to standardize equip- 
ment of all sorts in. the theatres 


‘|throughout the circuit. In both 


companies, he was the father of 
‘so many innovations and reforms. 
Outstanding among his accom- 
plishments was the introduction of 


equipment in the exchanges, the 
print quota operation, and the 
high standard of exchange ‘“‘house- 
‘keeping’ which he set up and 
which has never been surpassed by 
any other distributor. 


‘| Mr. Spidell is succeeded by 


‘Frank Meyer, one of the very old- 
est members of the Paramount 


_| family in point of service. He has 
grown up with the organization | 


since its very inception, and his 
history is indeed. interesting. In 
addition to his department duties, 
‘he is Assistant Secretary of the 
Paramount Famous Lasky Corpor- 
ation. — 

| Mr. Meyer’s entrance into the 
amusement business dates from 
1908, when in Denver he became 
identified with the Cameraphone, 
or talking pictures. 
went to St. Louis as Assistant 


fern Film Exchange, operated by 


MASKED PLAYERS CONTEST 
(See “GC” Contest) 


/MEIGHAN, THOMAS 


| MEMORIAL DAY 
(See «“H" Holidays) 
| MENJOU, ADOLPHE 
MEN'S APPAREL STORES 
MENUS 
(See “C". Cafes) 
| MIDNIGHT MATINEES ae 
(See “N” New Year Campaigns) 
MILK, DAIRIES 
(See “C” Cows) 
(See “D” Dairies) 
| MONHY—NOVSHLTY HERALDS, etc. 
|MOTHER’S DAY 
(See “KE” Father's Day) 
MUSIC A 
(See. “C". Contests, General) 
(See “O” Overtures) 
(See “J” Jazz Bands) 
| NAPKINS—PAPER NAPKINS 
NATIONAL ADVERTISING 
(See “P” Paramount National Ad- 
vertising) ; 
NATIONAL GUARD 
NAVY WHEEK 
(See “A” Army) 
NEGRI, POLA . 
NEW YEAR'S 
(See “M’ Midnight Matinees) 
NEWSPAPER CONTESTS. 
(See “C” Classified, “C’ Contests) 
(See “A’ Advertisements) 
NEWSPAPER PUBLICITY 
(See “C” Classified, “C’ Contests) 
(See “A” Advertisements) 
NEWSPAPER ADVERTISING 
(See “A’’ Advertisements) 
NEWS BOYS - _ 
NEW THEATRES 


(See “H’ Heralds) i 
(See “B" Balloons) 
OLD FIDDLER’S CONTEST 
(See “EF” Fiddlers’ Contest 
OVERTURES: : 
(See “M” Music) 
PAPER 
«See “A” Ad Sales Material) 


(See “S” Saturday Evening Post) PARADES 


(See “C” Circuses) 
PARAMOUNT NATIONAL ADS. 

(See “EB Farm Journals) 

_ (See “N” National Advertising) 
PATRIOTIC HOLIDAYS 

(See “H” Holidays) 
PAYROLL TIE-UPS 

(See “EF” Factory Tie-Ups) 
PENCILS ¢_ = 
PERSONAL ENDORSEMENT 

(See “LT” Testimonials) 
PLASTIGRAMS 

(See “S” Short. Subjects) 
POINTS OF CONTACT 

(See “C” Contact) 

(See “H” Hundred and Thirty- 

Three Points of Contact) 
POLICH DEPT. 

(See “F’’ Fire Dept.) 
POPULAR SONG HITS 
POPULARITY CONTESTS 

(See “C” Contests) . 

(See “N” National Advertising) 
POST OFFICE TIE-UPS 
POST CARDS 

(See “M” Mailing Lists) 


Mr. Spidell started with Para-| 


purchasing for that organization} 


‘the Bell and Howell film splicing, 


In 1909 he! 


Manager and Booker of the West-. 


RTANT ASSET TO THEATRE 


MEYER IN FOR SPIDELL 
AS PURCHASING AGENT 


noteworthy service to Paramount, 


during which time he created friendships that will be everlasting, 
George Spidell has very regretfully tendered his resignation as Gen- 
eral Purchasing Agent of the Paramount Famous Lasky Corporation’ 
‘and Publix Theatres, Inc. His new work will take him on the other 


connected with the sales end of a 
the motion picture industry. 


the Aitken brothers. In 1911 he 
was sent to New York to open the 
New York exchange for the Ait- 
kens, which afterward became the 
‘Mutual. : 

Mr. Morris Kohn, who is Adolph 
Zukor’s brother-in-law, and oper- 
ated a theatre in 14th Street, was 
one of Mr. Meyer's customers. He 
liked the service so well that he 
introduced nim to Al Kaufman and 
Mr. Zukor, who were operating 
another t heatre on the same 
street. 

Thus-a friendship, based on 
square dealing, began, which ex- 
ists to this day. When Mr. Zukor 
entered distribution with “Queen 
Elizabeth” and in selling state 
‘rights was unable to dispose of Il- 
linois and Wisconsin, he sent Mr. 
Meyer to open an office in Chica- 
'go and there he booked the pict- 
jure direct to the exhibitors of 
those territories. 


| Paramount’s first studio, then 
‘known as Famous Players, opened 
jon 26th Street, New York, in 1913, 
‘and here Mr. Meyer was placed in 
charge of the cutting and all other 
technicalities. When in 1920, he 
designed and supervised the build- 
ing of the new laboratory in’ As- 
;toria, Long Island, he was placed 
in supreme command there,. and 
|the marvelous service that he has 
since rendered in that capacity, is 
well known to everybody. It was 
in 1918 that he was elected As- 
|Sistant Secretary. 
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PUBLIX MANAGERS HAVE JUDGE ENDORSES | | DeTROrr PLUGGE 
r NEW CHRISTIE INCENTIVE SORRELL’ FiLe 


é im Picts eas via nag ih en way | 
Still time to cut in on $1,000 of speeches that made Manager | 
prize money for Publix; also 
for ‘‘Tillie’’ prizes 


J. L. Cartwright sit back in his | 
chair grinning from ear to ear be-| 
eause these speeches related in-| 
directly to ‘Sorrell and Son” play- 
ing at the Publix Capitol The- 
Managers of Publix theatres still have ample time to cut in on 

the thousand dollars offered as Christie campaign prizes as outlined 

ay in several editions of Publix Opinion. To date the returns on this 
i contest are not what the big cash prizes would warrant. The contest 
Hh comes to a close March 17th so there is little time to be lost in get- 
| 


nr 


picture. Then followed a short 
speech by Judge Hall of the City 
Court who said, “If there is any | 
Man present who was a son and | 
had a father, he should take him | 
to see “Sorrell and Son;’’ or if he 
was a father and had a son, he 


atre, Macon, Ca. | 

The National Boy Scout execu-| 

tive first spoke about the idea of| 

boys and fathers being pals—¥} 

ting your material assembled and forwarding it to the Home Office. 

i Barry Burke, District Manager es 

at Denver, Colorado, has received | Ured Romance” contest, campaigns 

| the following pledges from the |Should be sent to: 


which referred indirectly to the} 
Colorado district: “I am making Tillie, 


“T am also thinking, continual- | 
ly, of any possible stunt or tie-} 
up that we can afford in this op- | 

i eration, and you may be sure that | 
| we are not going to pass up any | 


bets. : 
“Some one in this District has! 


j 


{ to bring home the bacon, and if! 
3 you find that the other boys are | 

i not in a position to do it, we will | 
redouble our efforts and try to! 


Sees 


jated a lot of publicity for “The 


Theatre, Newburgh, N. Y., by run- 
| ning an ‘ove’ contest. 


Manager George T. Cruzen cre-|ndise that whooped things up for 
“West Point” playing at the Pub- 
lix Tampa Theatre, Tampa, Fla. 


The Legion Band of forty pieces 


Dove” at the. Publix Broadway 


The idea of the ‘ove’ contest 
was to see how many words you 
could think of that ended with 
“ove.” forms, the Artillerymen carried 

Out of a possible list of 45) banners and the Legionaires made 
words, five contestants shared hon-| 


Legion Headquarters and then 
marched 15 blocks to the theatre. 
Both outfits were in their uni- 


;enough noise of the right kind 


) 


and the Artillery unit met at the | 


| special efforts to bring my news- Christie Studio, should get the son to see it; or 
; paper ads to a high standard of 6101 Sunset Blvd. if he didn’t have a father or a son, | 
brcagiabern Bt oc +4 _ G — Hollywood, Cal. {he should go anyway.” aes 
ing the public interested in them : : Many members approache e 
and in trying for one of the very| The Prizes are as follows: Judge after the meeting and told | 
> desirable prizes,” writes John R./ First Prize .............. $300!him they were surely going to see 
HH Read, of the Rialto Theatre, Col-|second prize ..... tes ae 200/the picture and they were going 
AH orado Springs, Col. C. T. Perrin, Third Pri 1009 |t© tell all their friends, neighbors | 
a of the Sterling Theatre, Greeley, | ~' bey = emi ES ee land relatives about this wonderful 
Hi Colorado, writes: Next. 5 prizes oe Each 50 father and son picture. 
# “TI am giving all possible atten- |Next 6: prizes ........ cog) | REESE ih SO ees Gta > gorgeous Spanish shawl was 
it tion to all short subjects, and es-|Fourteen .......... Total 1,000 ° ° Michigan Theatre to advance the 
1 pecially Christie Comedies, and og ag pen ee 
ite you may be sure that if it is pos-/| é¢ ”? ; int ret 
; i sible for us to bring home anoth- | Ove Contest For or est be came ete a ta ng 
i er prize for the Colorado District, 
we will surely do it. The Dove Scored The American Legion Band and 
vpleassucceeg an Artillery unit made plenty of 


THE TEN COMMANDME 


DISPLAY NEWSPAP 


eS 


keep up our reputation. (Just as ors in each submitting 34 wcrds, 


. that was heard for many blocks P 
though we wouldn’t do that any- for which each received a pair of 


j|away. An advertiser who has ALWAYS aim 

Instead of having the paraders ee we EEE -e 
come inside the theatre as soon us newspaper campaigns has Sum : 
as they arrived, A. M. Roy, the 


Siarbeerorce cane 


+“ . 


consider when planning display Sa 
rules that he keeps constantly im mind, % 
apply to Picture Theatre Newspapena® 


1. WHITE SPACE—Devote af . 
total space to white paper, wheth 


Wway.)” : passes to see the picture. 
In addition to the thousand 
sor: ” 

to managers of the Publix Circuit, | In Tick Tock Publicity Manager, persuaded 
Christie is staging another contest | EERE ES them to play a few numbers out- 
with $1000. in cash awards. This| great suecess in several previous j|almost time to start the nine o’- 
latter contest is open to the whole | Publix stage shows is prima don-|clock show and by this time the 
agers also have a chance to cut | opening at the Capitol, New York, | people trying to jam their way in- 
in here. side the theatre, 


dollars in prizes offered exclusively | 

on “Tiilie’s Punctured Romance”| Helen Yorke who has achieved (side. The band played until it was 

exhibition field but Publix man-|na of “Tick Tock,” the Petroff unit |lobby and street was filled with 
For the “‘Tillie’s Punct-!next week. 


column or a full page 


2. ILLUSTRATIONS Select 
that are clear and simple. If@ 
use a portrait that is not a “kena 


3. HEADLINES—Ingenious headin 
imagination are a great help. 


UNITY—Borders are necessary im 
vertising always where the ads arem 


ont F ORGET 
CHRISTIE/ 


S. DISPLAY LINES—Use Italigaei 
sold-faced ec 


lines 


rr Characteristic 
Light faced type for 


6. BREVITY—Keep copy brief. 

Cc bi p IGN large cities. Readers in large 
A A for time-consuming text, 

7. BLACK OR WHITE—Solid biieke 
does not necessarily mean dominane 
in the face of heavy pictorial ¢o pe! 
outline will catch the eye first. Thiam 
trast. Do what the majority are HOE 
attracts attention in a not rowd, 

Group 1 oi 
*For the best Publix newspaper 5. FOCAL POINT—De nore 
advertisements selling Paramount- nea : 
Christie comedies ia play into too many units, 
Fine 9400 ea yt are better than a jumble of tm 
Thi Pras 75.00 cosh WILL our N rv) E tures and too heavy borders, 
3 Fifth Prizes.... 25.00 cash each 
pee A 9 COPY—It; » ‘dame 
oe JE Y It 18 more essential to” 
For the best Publix E HE RE SATIK INAL, or unusual “ste 
exploitation stunts advertising than it is in magad 
“3. MARCH IT: 
Second Prize...... 50.00 cash + % 
2'Third Prine... 25:00 cas ea be 10. BORDERS—Never use the al 


Black Border. Ads that 
are depressing. And anyt 
place with the theatrical, 


ing 


department tells in de- 


iow to sell Vitaphone 
der all conditions 


aphone manual hasbeen issued by the advertising 
details of the proper campaigns to use on 


acity where Vitaphone has played an opposition: 


a city where it has never been shown before. 
mpaign as used for a regular Vitaphone feature. 
€ campaign as applied to “The Jazz Singer.” 


“many interesting 


eives as evidenced by what 


is arranged with 
Railroad to run ex- 

m 120 neighboring 
ha. Manager Korach 

9 Theatre, stressed full 
C1 ompaniment through 
erative railroad cain- 
‘The Jazz Singer’ may 
unding towns, but 

play with Vitaphone). 
mn idea of the con- 

road made in order 

od inducement, the 

trip fare from one 

eed from $10.20 to 
tates from the other towns 
ced in proportion. The 
reduced fares were ad- 
all the railroad stations 
wspapers in the towns 
were published. The 
in these towns cost the 
und was the only 


as the mail and 
f reaching the pub- 
o do what they could 


and ‘The Jazz 
vent Week. Co- 
ivertising was based on 
» realization of what 
o encourage vis- 
-town on marked 


_ contains the main facts in every detail of what 
ampaign should be. 


points is the co-operative help 


happened in Omaha: 


‘Kiddie Revue’ With 
‘Two Flaming Youths’ 


Manager J. P. Harrison staged 
an elaborate kiddie revue in con- 
junction with the showing of ‘‘Two 
Flaming Youths” at the Publix 
Hippodrome, Waco, Tex. 

This kiddie revue was made pos- 
sible by the splendid co-operation 
received from the principals and 
teachers of every ward school in 
the city—eleven in all. 

Harrison personally visited each 
school and asked each principal to 
select five of the children they 
thought were most gifted. 

The revue was put on. once in 
the afternoon and ence in the 
evening for three days. 

The attraction lasted 25 minutes 
and the entire cost was $74.00 
which included the services of a 
man to assemble the show and as- 
sist in selecting the best talent, the 
services of a dancing instructor 
and a lady piano player. Also, a 
number of costumes for the chil- 
dren whose parents couldn’t af- 
ford the expense. 


Doorman Exploiteer 


It is not always the advertising 


‘and publicity staff that put over a 


man to exploit 

a manner that 
publicity when 
owing at the Pub- 
atre, Knoxville, 


ionned an Arabian 
rode a horse all over 


connection with 
ie picture. 


n telegram read, 
TELEGRAM from 
it of Publix to the 
ager” 
~ Jan. 12—28. 
eome down from 
ing reviewed 


stunt to advertise a picture. At 
least this is the case down in 
Greenville, S. C., at the Publix 
Rivoli Theatre where Bill Hoke is 
the doorman. x 

Bill’s long association with the 
theatre gave him an idea he want- 
ed to try some time so when Man- 
ager Smart was playing “Silk 
Legs,’’ Bill just walked over to the 
Advertising Manager of the most 
exclusive store in town and pre- 
sented his idea. 

Everybody in town knows Bill 
and he had no trouble in gaining 
success to the manager’s office. 
When the conference was over and 
after the window decorator had 
put the finishing touches on a spe- 
cial display—the result was a most 
attractive display on silk stock- 
ings, silk legs, and neatly-lettered 
cards announcing the title of pic- 
ture, name of theatre and play 
dates. 


THREE LITTLE 
MAIOS 


“Those Wifferent Dancets” 
MOSHER, HAYES, 
MOGHER 


BARBARA LORENZ 
aco 
rermoun Anateatien 
Arbietie” Giste” 


" 
—— 


Stunt Brought 
Back Memories 


When C. B. Maddock’s revue, 
“Side Kicks,” a musical produc- 
tion with its two scenes laid be- 
hind the lines during the late un- 
pleasantness in France, visited 
Shea’s Hippodrome, Buffalo, this 
week-as the headliner of the vau- 
deville section, Charley Taylor 
staged a good stunt in the form of 
a street ballyhoo. Buffalo, like 


7 


ISSUED 


All of Des Moines Knew 
Jimmy Ellard Was Back 


If you ever have a popular band leader who goes away and comes 


back, the things that were done by 


Nate Frudenfeld at the Capitol, Des 


Moines, on the return of the stage band leader, Jimmy Ellard, should 


be of interest to you. 


“We had* 800 smail window cards made: 


Jimmy Ellard, February 10.’ We 


Frudenfeld writes: ; 


‘Des Moines Welcomes 
personally omitted the name of the 


other large cities; has a chapter of | Theatre, because we wanted it to look like a civic proposition, and 


the Societie des Hommes 40,-Che-|above all we didn’t want to give out any passes. 


Our usher staff 


vaux 8, the fun order of the Amer-| Placed most of them out in the stores. 
‘Fifty night letters were sent from Omaha to all the civie clubs, 


ican Legion. 
The Buffalo chapter’s aid was 


sororities and fraternities. 


This was a message from ‘Jimmy’ Ellard, 


solicited in putting over the act, | telling all of the folks, how glad he was to get back home.. The mes- 
with the result that the replica of |828¢ was sent to the civic clubs, so that it would reach them on the 
the America soldiers’ limousine in | 4ay of their meeting, and it was arranged with Western Union, that a 
France, owned by the local order, | messenger would present the telegram to the speaker in the middle of 


was put on the streets every day 
during the show and attracted no 
end of attention. 
truck had been converted into a 
semblance of a locomotive. The 
regular box car in which most of 
our doughboys toured France dur- 
ing the war was attached to the en- 
gine. With large signs on the 
locomotive and the box car, this 
ballyhoo was a great aid in put- 
ting over the act. Several hours 
each day and evening the outfit 
was parked in front of the theatre. 
A party was arranged for some of 
the members of the local chapter 
‘one evening during the week, when 
the boys, dressed in service hats 
and smocks, paraded behind the 
box car along Main street to the 
Hippodrome. : ss 


Takes The Cake. 


The Publix Rex Theatre, Spar- 
tanburg, S. C., had a belated birth- 
day party and one of the local 
bakeries presented the theatre 
with a monster cake all fitted up 
with candles, N’everything. The 
feature film attraction was Regin- 
ald Denny in “On Your Foes.” 

The birthday cake was put on 
display in one of the best windows 
in town, which happened to be an 
electrical store. This window sug- 
gested birthday gifts with various 
cards here and there bearing copy 
carrying out the idea of the party. 

The cake itself consisted of 
three layers. The top layer was 
in gold and purple with the Pub- 


lix emblem. On another layer ap- 


peared “Happy Birthday to the 
Rex Theatre from Becker’s Bak- 
ery.” : 

' Manager James H. McKoy gave 
the bakery 100 special tickets 
which were good for admittance to 
the special birthday party. The 
baker put these cards inside 100 
one-pound cakes and carried an 
announcement in his window 
about the party and that 100 of 
the one-pounders carried guest 
tickets. 


SUN MON TUES. WED 


We Dare You to Solve It!!! 


LON CHANEY 
“London After Midnight” 


fat Reach Comedy 


“Battle of the Ceatury” 
PARAMOENT NEWS 


Special Announcement! 
For Monday, Night : 
Instead of Carnival Night Monday we 
will have one extra‘act. 
Beth Bertic-and Revue 


© Conspang of Sfx Beswelful Glee ey 
Mininenee Muatert Comedy Revie 


BROWN & JOHNSON 
“Pale of Acre” 


TUDAT ONLY 
ADOLPHE MBNJOU 
in 


“Serenade 


These two ads used by Morris 5 


proper use of white space. 


small type exce 
ly in the “Serenade” 


Ment display and the reader’ 
cde However, the play dates should be giv 


The “Serenade” ad was used on W 


imms at the Brockton Theatre, Brockton, 


the meeting. 
members of the organization. 


tising that we did. 


In all cases, (we asked them) they were read to the 
The total cost of the stunt was $15.50, 
A large motor |2nd I personally believe it was one of the most effective bits of adver- 


“We had 5000 special “Capitol-Grams” printed and distributed to 


Guessing Contest F or 
“Rolled Stockings” 


Through a tie-up with a local 
department store, Manager P. BD: 
Griffith got plenty of publicity for 
“Rolled Stockings’? playing at the 
Publix Rialto Theatre, Macon, Ga. 

| The store used one of its win- 
dows in a display of silk stockings 
and a neatly lettered card an- 
nouncing the title of picture, name 
of theatre and play dates. 

The window also showed a 
“Grandfather’s” clock which was 
used in connection with a guessing 
contest. It was announced that the 
clock would run: eight days and 
that it was wound at a certain 
time and date and all those guess- 
ing the nearest correct time at 
which it would stop would receive 
three pairs of silk stockings. 

The storé also used a good por- 
tion of their Sunday newspaper 
ads to tell about the contest and 
the picture playing at the Publix 
Rialto. ‘ 
the theatre by furnishing twelve 
pairs of silk stockings which were 
used-in displaying about the tlea- 
tre lobby. : 


“Wild Oat” Display 


Manager E. R. Rogers secured 
a good window in Chattanooga's 
leading grocery store which is situ- 
ated on the main street—to adver- 


tise Colleen Moore in “‘Her Wild] 


Oat’ at the Publix Tivoli Thea- 
tre, Chattanooga, Tenn. 

The window display featured a 
brand of rolled oats in various size 
packages. A card in the center of 
the display contained two stills 
from the picture and copy reading, 
“Colleen Moore —star of ‘HER 
WILD OAT’—Tivoli, January 19- 
20-2i—-would enjoy eating ‘Fern- 


dell Rolled Oats’.”’ 


The store further aided | 


all the working girls in the office 
buildings. We had some special 
displays in the Musie Departments 
of the various Music Stores, giving 
the numbers that Jimmy would 
sing on his first week. 


“We had 100 large size Western 
Union telegrams printed which 
were placed in the windows of the 
Western Union branch offices in 
Des Moines, and sent out to branch 
offices within a radius of fifty 
miles of Des Moines. 


“A tie-up was made with Radio 
Station WHO to announce four. 
times daily, for a period of five 
days, that Ellard was coming back 
home. We also had a tie-up with 
a Sporting Goods. Store, where in 
connection with the picture “Sport- 
ting Goods,” they personally sent 
out to all members of the various 
Golf Clubs, a poster ecard, advertis- 
ing the picture, ‘Jimmy’ Ellard, 
and their golf equipment. We al- 
so had 5000 of these printed and 
distributed. The only cost for the 
entire tie-up with this Sporting 
Goods store, was the fact that we 
had cards printed, and they paid 
for the postage, the hand distri- 
bution, and the material. 

“The front of our theatre was 
decorated in gala style, with a- 
large banner across the street that 
shrieked with the message ‘WEL- 
COME HOME JIMMY.’ The Thea- 
tre was decked with pennants of 


| different colors, and different:col- 


ored lights, and the entire affair 
looked like a young carnival. 


““A shoe store, ran thirty inches 
iof advertising for us, gratis, and 
with the rate at 42e and 53c a 
line, we welcomed this ad very 


much. 


“One of the biggest kicks of our 
campaign, was the fact that the 
Drake University Band of forty 


pieces came down to the theatre, 
and gave a concert in front at six- 
ferty-five at night. The only cost 
to us was that we let the boys in to 
see the show.” 


White Space Used to Advantage 


THUR, FRI, SAT 


he: 
comes fifatuatet with Mle peima hatiering. 
Menjou tn eve of biz greateet roles. 


COMEDY AND NEWS 


§---ACTS VAUDEVILLE---5 


CURTIS & 
BELt & ALBERT! LAWRENCE 
“The Piying Foot" | Fae Sboby Th 


A VARIETY.OF VAUDEVILLE 


Carnival Night 
Tomorrow 
S—Rig Acts—S 


ednesday, the other on Saturday. 


GEN. PISANO | 


“Werle Foremost 
Markeman™ 


Mass., show how attractive ads can be made 


MEYERS & 
| ROWE 
“Io the Perk” 


{ CLAYTON & 


|stats 
Preyer” 


BY CLEVER ARTISTS 


Last Times Today 
Colleen Moore 
ia “Her Wild Oat” 


th the 


The white space gives the 


s attention is commanded. Notice how easy it is to read the vaudeville acts, especiai- 
en a bit better display than here in the border. 
Courtesy of EXHIBITORS HERALD and MOVING PICTURE WORLD. . 


Sal Your 
Stage Show 
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You Know What Publicity Will Do For You! Wha 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” _ 


Publix & Opinion 
Published by and for the Press Representatives and Managers of 
PUBLIX THEATRES CORPORATION 
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A. M. Borsrorp, Dr. Advertising Jonn E. McInerney, Editor 
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SPECIAL CORRESPONDENTS 


Lem Stewart Home Office, New York City 
Sam Palmer........0.-ee eee eeeee Pan WS eae Home Office, New York City 
Paramount Theatre, New York City 


Henry Spiegel 

Jack Shelley f 

Vernon Gray...... Lai! ShaReaa2 Cae ata pete poe ial Metropolitan Theatre, Boston, Mass. 

John McGrail........... pele cra wate ene ie Metropolitan Theatre, Boston, Mass. 

CoB. Taylor. 6 canis cee ais Waa Std Cc eae Shea’s Buffalo Theatre, Buffalo, N. Y. 
Shea’s Buffalo Theatre, Buffalo, N. Y. 


Ace Berry 

W. K. Hollander 
Lioyd D. Lewis 
Bill Pine 

John Joseph .........-- So<4 ace Sues pate aig & fie eigenen 
Dave Lipton 

Reeves Espy 


Chicago Theatre, Chicago, Ill. 
Chicago Theatre, Chicago, ill. 
Chicago Theatre, Chicago, Il. 
Chi¢ago Theatre, Chicago, Ill. 
Chicago Theatre, Chicago, I11. | 


Lou Goldberg 

Raymond Terranelia Palace Theatre, Dallas, Texas 
Robert Kellcy........ See eee ty RCN Texas Theatre, San Antonio, Tex. | 
Robert Hicks. - o.sce oo see a ces site as wae 5 Worth Theatre, Fort Worth 
Bud Burmester Metropolitan Theatre, Houston, Tex. 
Sidney Dannenberg 


Jack Meredith Saenger Theatre, New Orleans, La. 


Howard Theatre, Atlanta, Ga. 


Chas. Winston 
James Loughborough 


Lasky Week! 


In naming March 10th as Lasky Week, after the head of the Par- | 
amount productiori forces, Publix Theatres has made a gesture rich 


in significance. It is a tribute, an acknowledgment, a cheer of | 


gratitude from the men in the theatres to the man who has provided 
them with the ammunition and material they craved. And that 


|Here’s How Florida | 


jsplit drop 


the christening of the week was entirely voluntary on the part of 
Publix gives it greater meaning to the man who caught the bouquet. 


Looking back over Jessé Lasky’s career one wonders why more 
contests have not been named in his honor, why other laurels have 
not been bestowed upon him by a grateful industry. 


The fact that he was personally responsible for some of the 
theatres’ success, Lasky would laugh off. “It is the organization !” 
And that is true; too. But it has been Lasky at the head of the 
studios since the start of the company; and the foundation stone 
of all picture business is the picture. 


Mr. Lasky has something akin to genius in his dealings with that 
startling specimen, the movie star. When other executives fail to 
-bring the star down out of the clouds of tantrums, they call orf Mr. 
Lasky, and things are straightened out and the star leaves smiling. 
He has seen so marty stars come and go since 1913! There is 
probably no phase of the artist’s temperament, no perverseness, no 
treachery, no ingratitude, that he has not experienced. 


He has made them by the scores. He has raised obscure little 
extra girls to the dizzy heights that are flooded by the white glare of 
movie fame. And he has seen many of them lose their heads and 
topple off into oblivion. He has picked young persons out of the 
crowd, given them their prayed-for chance, helped them make good 
and then has had them cooly turn on him and demand $5,000 a week. 
But it hasnt made him cynical. “The organization is bigger than 
any individual; it will go on.” And then he builds anew and the 
foolish, rebellious star is out and forgotten. 


‘Publix 


Publix Theatres Corporation, Paramount F 


Hails ‘‘Abie”’ 
Greatest Film 


Enthusiasm of the highest 
note prevails in the follow- 
ing telegram from Jesse Las- 
ky to Sam ‘Katz: 


Sam Katz, / 
Publix Theatres Corporation | 
Paramount Building 

New York, N. Y. 

Dear Sam spread the news | 
previewed Abie’s Irish Rose 
last night and I am on re- 
eord it is greatest box office 
picture ever produced it will 
make more money than Cov- 
ered Wagon and live long 
after Wings is forgotten I 
never saw an audience so 
moved by laughter and tears 
alternating and picture con- 
tains a message that is 
greater than any sermon ev- 
er preached Jean Hersh 
olt’s performance rivals / 
Warfield’s music master and 
outranks Jannings’ greatest 
performance I have never 
myself been more moved by 
any motion picture and I 
prophesy this will build up 
box office record beyond any 
picture ever made Kindest 
regards, 


Jesse L. Lasky 


Routined Stage Show 


“4 
The 


Charno 
Franklyn 


number, given by Don 


and his 


Greenwood was 


|“Musical Hizhlights.”’ 


way it worked: 

The set was a black plush back- 
drop, wings and borders; silver 
draped against back 
drop. Compo musical notes and 
signs (two feet in size covered | 
with silver flitter) hung against-; 
drop spread from extreme left to 
right. Orchestra on two 18” par- 
allels left and right, piano center; 
silver and black compo fan in 
back of piano. Masking, silver! 
trimme@ with black. Music stands | 
draped in black. 


The orchestra and singer were 
in tuxedos. 


The routine began with a trail- 
er run on front curtain.....cur- 
tain on orchestra in action. 


1, ‘Faust’ (Symphonic arrange- 
ment, Arthur Lange) as written. 
Charno, after bow, announces: 
“Our saxophonist, Freddie Ross, 
will offer ‘Saxophobia’.” 


2. ‘Saxophobia;’ sax solo, his 
own arrangement, with orchestra 
accompaniment. For encore, ‘Dell 
Dance.’ 


Be (THONe 5h. Intro ensemble; 


first cho saxes; interlude ensem- 
ble; verse and cho vocal (singer 
planted in orchestra) interlude en- 
semble, after interlude finish cho 
Charno announces: “We will now 
have Franklyn Greenwood sing 
‘Are You Happy’.”’ ! 


4. ‘Are You Happy’ 1 and 2 
Charno announces: “And now. 
folks,-we have @ brand new pop 


Building, New York, Week of February 25th, 


t Are You Doing 1 


ee 


WHIRLING AR¢ 


PUBLIX W 


TEDDY KING, who has just 


THE 


| vaudeville tour, has been engaged as | 
| master of ceremonies for Shea's Buffak 


OPENING OF LOEW'S ¢ 


| COLUMBUS, has been postponed 
|open on 
| Fans,” as the stage attraction. 


that date with John Murra 


—_—- 


“TICK TOCK,” the Boris Petroft 


make its 


bow at the Capitol this week, 


tury Theatre, Baltimore, following the 


| laying off a week after Baltimore and th 
diana Theatre, Indianapolis. 


BORN AND LAWRENCE, cor 


| Widow Revue,” 
| ginning with the Seattle engagement OF)§ 
| production. The Runaway Four closed 


| lix revue 


J 


theatre-¢ 


in a forthcoming John Murray Anderson oro 


will be replaced by 


at Kansas City this week. 


OE JACKSON, whose pantomime 


oers all over the world laugh, 


Millions in twenty-two cities saw the f 


Taylor's. 


licity department, she recently concluded @ oul 


With her mother, Iva Taylor, 


Denver, Kansas City, Dallas, San Antonio, 
lanta, Charlotte, New York, New Haven, f 
| dianapolis, Chicago, Des Moines, Omaha, 


|Tacoma, Portland and San Francisco. 
; 


Barbara Barondess, whose beauty. aag 


musical successes, 


duction 


ROUTE OF PU 
FOR WEEK BEG. M 


aly 


City 


New York 
Washington 


Baltimore 


Pittsburgh .. 


Syracuse 
Buffalo 
Detroit 
Cleveland 


Chicago 
Chicago 
Chicago 


Chicago 
Seattle 
Denver 
Omaha 


Houston 


orchestra with) New Haven 


Metropolitan 
Paramount 

. Capitol 

. .Loew’s Palace 
Loew’s Century 
Loew’s Penn 

.. Loew's State 
Shea’s Buffalo 
....Michigan 
.... Loew's Allen 


| Indianapolis 
St. Louis . 


Ambassador 
»,«««.Chieago 


| Des Moines 
| Kansas City, Loew’s Midland 


|San Antonio 


|New Orleans 


Birmingham 


Atlanta 


* Indicates 


the issue of Publix 


that particular stage production is 


jlar number for you: 
|Knocking At My Door’.” 


4 
Door?’’, 


“Who’s That 


5. ‘“‘Who’s That Knocking At My 
...Intro and first cho en- 


semble, saxes second cho, inter- 


lude and 


verse ensemble, 


clarinet cho, iuterlude to sin 


»|cho for vocal trio (Charno, 
u-& MacDonald) ensemble cho for 


ee 


es 


at 


1 


has been engaged for @ ‘0 


BLK 


